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The Florence
music code

Rock the stage, respect the city.
Accendi il palco, rispetta la citta.

Ride the city, don’t jam it.
Sequi il flow della citta: usa i mezzi pubblici.

Raise your voice, not your impact.
Alza il volume, non il tuo impatto.

Scream at the stage, whisper in the city.
Scatenati sotto al palco, cambia ritmo in citta.

Leave only music behind.
Dietro di te, lascia solo la musica.
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SUSTRINABLE CITY
EXPERIENGE FOR
FIRENZE ROCKS FANS

Photos by Valeria Raniolo

Opel Firenze Rocks, which took place from June
12-14 at the Visarno Arena in Cascine Park, drew
an impressive crowd of 110,000 attendees across
the three days of the festival, with headliners
Lenny Kravitz, Robbie Williams and The Cure
bringing music lovers from around the world.

For the large-scale event, a campaign was
created by Fondazione Destination Florence
together with the City of Florence, the Florence
Chamber of Commerce and PromoFirenze

to enhance visitor-experience through useful
tips, while promoting sustainable solutions and
enjoying Florence with care.

Titled Rock the Stage, Respect the City, a
series of discounts, services and itineraries
eased planning and provided a quick and easy
means for finding information, all detailed

at www.enjoyrespectfirenze.it. A welcome
programme was sent to ticket holders that
outlined the dedicated offers available, including
walking tours of the historic centre curated by
PromoFirenze that highlighted lesser-known
spots, artisan workshops and local curiosities,
and incentives such as 20% discounts on parking
spaces managed by Firenze Parcheggi, deals at
historic Florentine businesses and reduced entry
for Florence’s civic museums.

Special attention was paid to sustainable
mobility. During the festival, local public
transportation was increased, with additional
bus and tram services to facilitate travel to and
from the concert venue. For those reaching
the Visarno Arena by bicycle, a discount was
available on round-trip journeys using the
RideMovi bike-sharing service.



The higher temperatures and longer evenings are ideal for summer serate spent listening to top
caliber performances in various venues in the city and surroundings. Here’s our round-up of the
cultural celebrations, festivals and concerts across July and August.

MUSART FESTIVAL

The picturesque Pratolino
Medici Park provides the
perfect backdrop for a music
programme featuring artists
such as Mannarino (July 4), a
sunset concert with Niccolo
Fabi (July 5) and Carl Orff’s
Carmina Burana performed by
the Maggio Musicale Fiorentino
orchestra and choir (July 25).
Taking place in the UNESCO
Heritage site until July 26, the
varied programme even includes
guided tours of the park to make
the most of the 16th century
setting.

www.musartfestival.it

BELVEDERE FIRENZE

Until October 16, the historic
Forte Belvedere hosts four
months of contemporary art,
music, talks, guided tours and
cultural activities. Organized
by the Municipality of Florence
and Fondazione MUS.E, the
programme features more than
30 events, opening on June 24
with God Year, a solo exhibition
by Paolo Canevari curated

by Sergio Risaliti. Highlights
include exhibitions by Marino
Marini and Per Barclay, the
Forte in Musica concert series,
conversations with leading
cultural figures and activities for
visitors of all ages.

www.musefirenze.it

MY CHEMICAL
ROMANCE

On July 15, Visarno Arena in

the Cascine Park is the setting
for the American rock band’s
performance of The Black
Parade, their third studio album
first released in 2006, with
supporting act Interpol, the rock
band from Manhattan.

www.Indf.it

CROSSOVER 80

Organized by Stazione Utopia,
the vibrant 1980s New Wave
and “Rinascimento Rock” scene
is revisited through immersive
exhibitions, screenings and
live events running from

July 2 to September 18. The
programme opens with the
exhibition Florence Calling at
MAD - Murate Art District and
celebrates iconic Florentine
cultural institutions, including
Controradio, Studio Krypton
and rock legends Litfiba and
Piero Pelu.

www.estatefiorentina.it

FESTIVAL AU DESERT

July sees the return of Festival
au Désert Firenze (July 3, 8 +
9) to Cascine Park, blending
musical traditions from Africa,
the Mediterranean and Europe.
Formed in partnership with the
legendary Festival au Désert
of Timbuktu, it continues the

spirit of the festival through
concerts, talks, screenings

and workshops. The 2026
programme features Kader
Tarhanine, Savana Funk, Alessio
Bondi, Mamah Diabaté, and
special events exploring Tuareg
culture, music, and nomadism.
Hosted at PARC Performing
Arts Research Centre and
Ultravox Firenze, the festival
celebrates cultural diversity,
resilience, and artistic exchange
in the heart of Florence.

www.fabbricaeuropa.net
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LATTEXPLUS FESTIVAL

Hosted at the Cavea of the
Teatro del Maggio Musicale
Fiorentino and the Ernesto

De Pascale Amphitheatre

in Cascine Park, the festival
expands beyond its traditional
single-day format into a
summer-long programme
celebrating electronic music,
Mediterranean groove, Italo
disco and contemporary live
performance. MACE, okgiorgio
and Fenoaltea take to the stage
on July 17, and Ciao. Discoteca
Italiana is alongside Mind
Enterprises on September 12.

www.lattexplus.com

ESTATE FIORENTINA

Until September 30, a calendar
of music, dance, cinema,
literature and contemporary
performances of all kinds
covers the city, meaning there’s
no shortage of things to do.
With 1,268 events organized

by 162 cultural associations
and institutions, take your

pick from events like Corpo
Celeste — in Chiostri, when
cloisters and sacred sites

turn into intimate sites for
reflection and performance
from July 13-24, and Sagrati in
Musica that sees free classical
music performances in some
of Florence’s most iconic
churchyards and public spaces.

www.estatefiorentina.it
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SMART TIP3
FOR EXPERIENGING

THE GITY

Whether you’re a long-time resident or just visiting,
navigating the hottest months of the year takes a bit
of planning. Here are our tips and tricks for surviving
and thriving this summer when you’re hopping
between concerts and soaking up festivals.

For more info,

see enjoyrespectfirenze.it

IT GETS HOT!

Try to schedule your activities
during the cooler hours of the
day. Between 1-4pm tends to

be the hottest, meaning it’s
made for long leisurely lunches.
Seeking the shade becomes a
national hobby as we stick to the
side streets and look for cover.
When in doubt, check out the 53
places listed on the City Coun-
cil’s website (wWwww.comune.
firenze.it), a one-stop-shop for
refreshing spots where you’ll
find shelter. Covering parks,
gardens, local libraries and
other public spaces, cool rooms
and spots for fresh water are
outlined for when you need a sit
down and restore before getting
back out there! On the website,
the Festina Lente 055055 multi-
lingual Al assistant can provide
24/7 guidance in 13 languages
for easy access to the info.

NEED HELP?

In case of an emergency, dial
112, Italy’s single emergency
number. Free to call and no
prefix needed, the operator will
guide you to the appropriate
service. Already know who you
need? The state police can be
reached at 113, the fire brigade
is 115 and for urgent medical
attention call 118. It’s also good
to know that there’s a 24/7 phar-
macy at Florence Santa Maria
Novella railway station with
helpful advice on hand.

STAY HYDRATED

Florence’s tap water is safe to
drink, but if you’re out explor-
ing the city, why not make use
of one of the free hydration
stations (fontanelli)? Many
offer quality-controlled still

and sparkling water, so you

can top up your bottle and stay
refreshed on the go. Heading
beyond Florence? You'll find
similar stations in Fucecchio,
Empoli, Montespertoli, Tavar-
nelle Val di Pesa, Figline e Incisa
Valdarno, Pelago, Pontassieve,
Dicomano, Vicchio, Scarperia
San Piero and Campi Bisenzio
too. After you’ve quenched your
thirst (reusable bottle in hand,
of course), there’s another easy
way to give the planet a helping
hand. Florence has a number

of eco-compactors that crunch
empty bottles into compact
cubes ready for recycling. You’ll
find them on via Valfonda beside
Santa Maria Novella Station,

in the Niccolo Galli Gardens in
Campo di Marte, at Fortezza da
Basso and at Coop supermar-
kets in Gavinana, Ponte a Greve,
and via Carlo del Prete.
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WHAT 10 WEAR

Linen and cotton are the name
of the game. It’s breathable fab-
rics only to combat the at times
stifling heat. You'll find that
flip-flops aren’t made for these
cobbled streets and churches
require covered shoulders and
knees, so don’t rock up to the
Duomo unprepared!

KEEP IT DOWIN

Yes, the evening time is definite-
ly cooler for hanging out and
socializing, but keep in mind
that not everyone is on their
holidays! Generally speaking,
between 10pm and 6am are qui-
et hours, but we wouldn’t rec-
ommend using loudspeakers or
amplifiers anywhere they could
bother someone as residents are
entitled to file noise complaints!

TIME T0 CHANGE

Conscious of your car and its
impact? There are new incen-
tives for the replacement of
polluting vehicles with a number
of grants available for private
individuals and businesses in
the Florence area towards the
purchase of electric, hybrid,
gas-powered and Euro 6 cars
and motorbikes. The total allo-
cation to the scheme is over 2.4
million euro, with the amount

|'F !

dedicated to applicants deter-
mined based on ISEE (Equivalent
Economic Situation Indicator)

or the type of business. The
deadline is December 31, 2026,
and info is at www.ambiente.
comune.fi.it

GETTING AROUND
FLORENGE BY BUS
AND TRAM

Florence’s public bus network
is operated by Autolinee
Toscane, which manages both
urban and regional services
throughout Tuscany. One of
the most common questions
for newcomers is how tickets
work—and, crucially, how to
validate them. If you buy a
paper ticket, remember that
purchasing it is only the first



step. Once on board, insert your
ticket into one of the yellow
validation machines and wait

for the beep. Your ticket is then
activated and ready to use. After
validation, a standard ticket is
valid for 90 minutes in Florence.

During this period, you can
make as many bus and tram
changes as you like without
revalidating the ticket. For an
even easier option, Autolinee
Toscane’s contactless Tip Tap
system allows passengers

to purchase tickets directly

on buses and trams using
contactless credit, debit,

or prepaid cards, as well as
smartphones and smartwatches
enabled for Mastercard, Visa,
or American Express payments.
Simply tap your card or device
on the onboard validator when

you board, and make sure to
do so each time you change
bus or tram also (you won’t be
recharged!). Keep in mind that
ticket prices increase to 2 euro
from August 1.

LATE NIGHT TRAVEL

Florence has launched a new
nighttime bus network to im-
prove mobility across the city
and nearby municipalities.
Launched on June 11 as a pilot
programme, the service runs
every day from 10pm to 2am and
includes 24 routes, 17 of which
have been specially designed
for evening travel. The network
offers convenient connections
to popular nightlife areas, hos-
pitals, workplaces, residential
neighbourhoods and surround-

ing towns including Bagno a
Ripoli, Sesto Fiorentino, Campi
Bisenzio, Fiesole and Impruneta.
The trial will run until October
31, helping assess the benefits
of a more accessible and con-
nected night transport system
across the metropolitan area, and
ensuring that festival season is
covered for any late-night gigs
you want to put on your calendar.

CYCLING AROUND THE GITY

With its largely flat terrain and
compact historic centre, Flor-
ence is an excellent city for get-
ting around by bike. If you don’t
own one, bike-sharing services
offer a convenient alternative.
The RideMovi app allows us-
ers to locate nearby bicycles
and e-bikes, unlock them by
scanning a QR code, and start
riding in seconds. The app also
tracks routes and total distance
travelled. When you reach your
destination, be sure to park
responsibly, avoiding pavements
and pedestrian thoroughfares.
Lock the bike correctly and end
your rental through the app so
it is ready for the next user. For
those looking to explore further,
the Firenze in Bici (“Florence

by Bike”) map, available from
tourist information points, high-
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lights cycle lanes, shared pe-
destrian-cycle areas, and scenic
routes along the river, making it
a useful companion for navigat-
ing the city on two wheels.

The cycling incentive scheme
titled Pedala, Firenze ti premia
has been renewed, meaning
there’s even more reason to hop
on your bike. Since its launch,
participants have collectively
cycled more than four million
kilometres, helping to save
almost 650,000 kilograms of
CO:. emissions. The programme
is now managed through the
City of Florence’s IF Infomobilita
app, a digital platform devel-
oped according to the Mobility
as a Service (Maa$S) model and
supported by ltaly’s National
Recovery and Resilience Plan
(PNRR). As a result, users no
longer need to install a separate
tracking device to monitor their
journeys. The initiative is also
expanding to include 4,000 ad-
ditional participants, comprising
2,000 people previously on the
waiting list and 2,000 new regis-
trations. Together with 500 us-
ers involved in a parallel project
developed with the University
of Florence, the programme will
reach a total of 4,500 partici-
pants. www.comune.firenze.it

The Florentine | Issue 335

23



24

BERIND THE GATE OF SAN FREDIANG

The hidden garden where Florence tells a different story

Florence still has the ability to surprise even those who think they know it
well. Beyond its famous monuments and busy streets lies another city, one
made up of hidden gardens, historic spaces and authentic experiences. One
of these places is Orto San Frediano, a 3,500-square-metre garden tucked
away on via Pisana, just a short walk from Porta San Frediano.

ADVERTORIAL

Once home to the historic
Torrini Nursery, the site
has recently been restored
while preserving its original
character. Visitors can stroll
among historic olive trees
and a hillside partly formed
with debris from Florence's
ancient walls after the city
became the Capital of Italy.
Rather than becoming anoth-
er restaurant, Orto San Fre-
diano has been reimagined

as an exclusive venue for
private experiences. Every
activity takes place by res-
ervation only, with the entire
garden reserved for a single
group. Its signature experi-
ence is the private cooking
class, where guests prepare
fresh pasta, pizza, traditional
desserts and seasonal Tus-
can recipes alongside Chef
Emmanuel Rivera. Whenever
the season allows, herbs

and vegetables are picked
directly from the garden just
before cooking, creating

what the team likes to call
"metre-zero cuisine."

The venue also hosts private
dinners, weddings, corpo-
rate meetings, team-building
activities, book presentations
and cultural events, always
with exclusive use of the
property. Chef Emmanuel
Rivera's cuisine celebrates
seasonal ingredients, local
producers and authentic ltal-
ian recipes, offering guests

a genuine taste of Tuscany

in an intimate setting. Still
largely undiscovered, Orto

San Frediano offers a qui-
eter side of Florence, away
from the city's busiest tourist
routes. It’s a place where his-
tory, nature, food and hospi-
tality come together, proving
that some of Florence's most
memorable experiences are
found not in its museums or
famous piazzas, but behind
an ordinary gate waiting to
be opened.

Orto San Frediano,

via Pisana 78
www.ortosanfrediano.com
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A CONVERSATION ON LUMIN %%

PUBLIG SPAGE AND THE GITY'S

CULTURAL SGENE

Beyond the big stages and headline concerts, Florence also thrives in
independent cultural spaces where residents, artists, students and visitors
come together. One of these places is LUMEN (Laboratorio Urbano
Mensola), a public space revitalized through culture, collaboration and
community. We spoke with Antonio Bagni, president of Icché Ci Vah Ci

Vole, about the space’s philosophy.

LUMEN (via del Guarlone 25)

Let’s start at the beginning. What is Icché
Ci Vah Ci Vole, and how did it come to the
management of Lumen?

Icché Ci Vah Ci Vole is an old Florentine saying
that essentially means, “whatever it takes, it
takes”—or, put another way, “what’s needed
must be done.” The story begins in 2011 with
two associations, Riot Van and No Dump. We
decided to organize an open festival in Par-
co della Carraia, at the Piero Filippi Gardens.
The idea was to restore a neglected public
garden, fix up the small building there and
create a space where anyone could come,
perform, play music or simply take part. We
were overwhelmed by the response. Around
2-3,000 people came in a single day. From
there, the project kept growing. The festival
evolved into Copula Mundi. Then COVID ar-
rived, and everything changed. We started
asking ourselves a fundamental question:
why were we spending all year creating
something that only existed for four or five
days? The truth is that what fascinated us
most was building the festival. The prepara-
tion, collaborations, conversations with art-
ists, booksellers and local groups. The weeks
spent imagining what public space could be-
come. So we asked ourselves: why not make
this permanent? We approached the Mu-
nicipality of Florence with a proposal. There
was an abandoned public building on via del

Guarlone, and we discovered a little-known
municipal regulation that allows public prop-
erties to be entrusted to third-sector orga-
nizations for projects of public interest. We
asked the city to give us the building for 30
years. We’'ll restore it ourselves, little by lit-
tle. We’ll create cultural and social activities
and at the end the building remains public
property, fully revitalized. The city agreed,
and from there everything took off.

This year Lumen has an important role at
the centre of Florence’s summer cultural
programme, Estate Fiorentina.

One important thing is that we don’t have a
traditional artistic director. We have collec-
tive artistic direction. | coordinate things, but
there are dozens of organizations involved.
This year there are 36 associations bringing
projects into the space. We looked at some
of the strongest cultural initiatives in the city
and asked: why keep participating separate-
ly? Why not work together and build some-
thing bigger? That’s what Lumen is—a shared
project.

How would you describe Florence’s cultur-
al landscape today?

It’s a difficult question. Personally, | think the
city is struggling because we’re asking the
wrong questions. We spend a lot of time try-
ing to stop certain changes, but we rarely ask
what the alternatives are. Take Airbnb. The
real question isn’t how to stop Airbnb. The

real question is: what is the alternative? The
only answer I've found is expression. People
need opportunities to create, experiment and
express themselves. When | think back to
Florence in the 1990s, there were events and
projects happening everywhere. The reason
wasn’t that people were more talented. It was
that it was easier to try things. The risks were
manageable. Today everything feels much
more precarious. What we try to do at Lumen
is create an environment where people can
learn, make mistakes, gain experience and
build confidence.

What do you think has contributed most to
Lumen’s success?

People recognize authenticity. If something is
built genuinely for others and for the people
creating it, people feel that. Another factor is
that we treat culture as work. We treat artists
and workers seriously. We don’t ask people
to sacrifice everything for a dream. We try
to create conditions where they can actually
build a future.

One thing people often mention about
Lumen is the atmosphere. It feels different
from many cultural venues.

The space belongs to everyone. You can come
here and not spend any money. Once you’ve
joined, you can simply stay. That’s something
we’re no longer used to. Most spaces today
are organized around consumption. Here,
families, students, artists, residents and tour-
ists all share the same environment.

What are some highlights of this summer’s
programme?

There are many. Our flagship festival, Copu-
la Mundi, takes place from September 1-6.
Then there’s Fiori sul Vulcano with the Las-
ciati Fiorire Festival from August 28-30. In
total we have 226 events over 128 days. One
event | particularly recommend is FirenzeGio-
ca, running from July 31 to August 2, bringing
everything from traditional wooden games
to modern board games. It’s incredible to
see electronic music, families, children and
gamers all sharing the same space. We also
have a free shuttle service on certain nights
between Sant’Ambrogio and Lumen so peo-
ple can travel without relying on private ve-
hicles.
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FLORENGE TOLL

IN A SINGLE STORY

Follow @destinationflorence, L, XS 13 (S EIRCITIE L Be1L015) to explore

the most authentic places, discover stories and hidden anecdotes, and
stay updated on unmissable events, from the historic center to the entire

metropolitan area.
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SHAPING FLORENGE S FUTURE

Fondazione Destination Florence
is the official Destination Man-
agement Organization (DMO) of
the Municipality of Florence and
the Metropolitan City of Florence,
and the central authority respon-
sible for shaping, coordinating
and promoting the destination. As
the city’s official DMO, it defines
and supports a model of quality,
sustainable tourism that protects
Florence’s cultural and social iden-
tity while strengthening its inter-
national positioning as a leading
global destination for high-profile
events, conferences, international

weddings, sports initiatives and
high-quality leisure tourism. Evolv-
ing from its origins as the Firenze
Convention Bureau (founded in
1995), the foundation now oper-
ates as a strategic governance hub,
working to manage visitor flows,
encourage deseasonalization and
territorial balance and foster a
more innovative and sustainable
tourism ecosystem. Its strength
lies in a highly integrated public—
private network of more than 140
specialized tourism companies,
working in close collaboration
with local institutions, universities,

and stakeholders. This structure
enables Fondazione Destination
Florence to act as a true connec-
tor of the territory, ensuring a
coordinated long-term vision for
Florence’s tourism development.
Because of this official role, it is
the primary organization to follow
for authoritative insight, strategic
updates and a clear understanding
of how Florence is evolving as a
destination.

www.fondazione.destinationflorence.it



